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Tab.l Number of domestic tourists in provincial-level regions in China: 2016 and 2017

55 WX 2016 F ( FAKR) 2017 4 (BFAKR)
1 El il 28 000.00 29 000.00
2 & 18 811.00 20 767.00
3 EEIP 47 000.00 57 000.00
4 NI 44 000.00 56 000.00
5 REF BB 9 627.00 11 461.20
6 ATH 45 146.60 50 597.20
7 e S 16 578.77 19 241.33
8 2RI h 14 380.40 16 304.20
9 LT 29 620.60 31 845.27
10 LA 66 780.00 74 287.30
11 Wit g 57 300.00 64 000.00
12 e &) 52 200.00 62 600.00
13 ABEA 30 864.30 37 534.06
14 o) 46 913.40 57 253.50
15 NI 70 716.50 78 000.00
16 T h 58 013.00 66 204.00
17 e 56 930.83 63 547.00
18 ke 56 306.98 66 577.32
19 ) 36 200.00 40 700.00

20 S %S 40 400.00 51 800.00
21 Ay 4902.32 5479.49
22 TR 44 769.55 53 871.86
23 wlE 63 000.00 67 000.00
24 SR 53 038.00 74 400.00
25 =& h 42 500.00 56 700.00
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5 WX 2016 4 ( FAK) 2017 4 ( FAKR)
26 R B s X 2283.75 2527.08
27 [k 7% 4 44 600.00 51 900.00
28 A 19 089.00 23 897.30
29 HikA 2869.91 3 477.08
30 TEEKRBBER 2149.55 3078.52
31 e ROER 7 901.00 10 490.69
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Tab.2 Number of domestic tourists and capital city’s airport passengers in 2017
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1 E19%:3 29 000.00 T/ EAHR 9578.63 33%
2 X & 20 767.00 XiE/EH 2 100.50 10%
3 BRE 9216.40 FBRE | EE 958.29 10%
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6 Jr 7 165.00 T B/ Al 1734.26 24%
7 ¥ A& 7781.30 ¥ & RE 1 166.29 15%
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11 oM 15 884.40 A /b 3557.04 22%
12 A e 11 105.49 ARE | HH 914.71 8%
13 & M 6 606.33 @M /¥R 1 246.92 19%
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17 KX 25700.00 KX/ R 2312.94 9%
18 ¥ 13 673.06 ¥ir /& 2376.48 17%
19 7 M 5375.14 I/ Ea= 6 580.70 122%
20 #T 10 734.57 BT | R 1391.55 13%
21 Ha 2409.47 B2 2258.48 94%
22 K 53 871.86 F& /irde 3871.52 7%
23 PRAR 21 000.00 PRAR | SR 4980.17 24%
24 K 14 836.59 SR R S 1 810.96 12%
25 A 13 208.45 =/ Kk 447277 34%
26 BiE 2527.08 FIE G 371.84 15%
27 4% 18 093.14 % / B8 4185.72 23%
28 X 5431.40 20/ 1 281.64 24%
29 5T 2134.52 BT/ ERE 562.77 26%
30 41 1283.90 29| WL I 793.64 62%
31 BERF 3270.52 L8 K3 R 2150.09 66%
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Tab.3 The concepts of tourism and domestic tourist
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Abstract: As an important means of measuring tourism development and
evaluating the impact of tourism economy, tourism statistics play a significant role for
supporting the decision-making of the government and tourism enterprises. For a long
time, the accuracy of domestic tourism statistics has been questioned by academics
and professionals. Current solutions towards resolving the accuracy problem mainly
focus on the improvements of contents, methods and systems of tourism statistics; an
in-depth reconsideration of fundamental concepts of tourism statistics is still lacking.
This article tries to locate the root of the problems in the current statistical data by
scrutinizing the concept of one of the fundamental statistical indicator, namely the
domestic tourists. The tourism statistics in the real world would be benefit after the
concept was clarified through introducing spatial scale perspective.

Keywords: tourism development; tourism statistics; spatial scale perspective



