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YERPLEUE 27 DL BRI ESA R AR =, (ERH— PR

(2) ZATRIFRSE X3 25 fir

AT BELRH RN RAIER M, ZORIRWER T XA [F] 31 1 X
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KHRA B EA NS, RIFRNBERS S S IRIFZE MRS . e —id
Ferb, AfgibRE S R BHEARR . R EEZ R IR AREA S SR A |
RIFHEB IR S . RBURTA A AL 2y, i “iEma” BRIV, Rk
APEMRZT R . & MIRIFR ST S AL R 25 | AP i I = (e )
TR AEIR I A, WREFLANCIA, SRR IN BRI N A ST, DISTIRA
WA A AL, BUT ., tEaW g MIEARSER T T EIRG IS, et st N
WX R JART, FENERRIRZcERSS, WEITR 585 .
SR £ 1A T TN & R IR W AR 2 AR SR I AT T ZhE (BIRE
ESLPE . BUERE, 2017; Ru5R, 2017) , JR4&H & WRERT MESR ST 2 LI ]
ek e s, DISCIRERY . SRITBEAE . ML= s (o] 4500 HARA R,
VAN N3l Sy, LASMEIBY TS, $8 2 RHOHER T £ MIRTPRTER 20 (298,
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BRER? TR DS A R JERE 7 HRE S ST RLE I R A 297 A
FNERA R BRI R 7 X E Rl AT SR

5. BB RIFT A K G AR TH L P &F

EROZEPTRELT AL A T EAE ™ A B R 22 T R B CRRTERL BE |
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SRR U . 2 NSt aR (0 K A BR A S SR (5KA2 . Xk,
20115 PMEL JH#EE, 2012) , SRSIAIGIZaR @R RIHNR (FXa, JBEL,
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Rural Tourism in the New Era: A Reconsideration
XU Hong / WANG Caicai

( College of Tourism and Service Management, Nankai University,
Tianjin 300350, China )

Abstract: The new era brings great opportunities to the development of rural
tourism as well as new demands and challenges. Based on the observation of rural
new phenomena, this study puts forward the key issues of rural tourism under the
background of new era. The present paper, at first, respectively analyzes rural tourism
operation mode in the digital economy from subjects’ digital poverty reduction and
digital management of operation mode. Secondly, the paper explores rural tourism
market development in the leisure economy from products innovation and market
segmentation. Third, we discuss rural tourism entrepreneurship in the innovation
economy from the entrepreneurial subject and opportunity, entrepreneurial form and
effect, and entrepreneurial system and policy. Forth, we expound rural tourism poverty
alleviation in the inclusive economy from the multi-dimensional poverty alleviation,
comprehensive poverty alleviation area and co-construction of poverty alleviation
paths. Fifth, we analyze the sustainable development of rural tourism in the green
economy from the green production and green consumption. Then this paper points
out that rural tourism need realize the transformation and integration of subjective and
objective, the transformation and integration of resource view, and the transformation
and innovation of institutional view. Finally, this paper puts forward an integrated
framework of rural tourism. That is, rural tourism industry must rely on the supply
and demand to promote each other, and pay attention to the supply and demand of
rural tourism in the digital economy and leisure economy. The combination of supply
and demand drives the innovation economy, so it is necessary to study the innovation
and entrepreneurship of rural tourism. The innovation promotes the realization of
poverty alleviation and sustainable development of rural tourism, and rural tourism
poverty alleviation will eventually promote the overall sustainable development of
rural tourism, thus we need to focus on problems of inclusive development and green
development. This article is expected to promote the upgrading of rural tourism by
deepening theoretical research and strengthening practice application.
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