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D ¥ 9 & JE #4709 & SUZ - “Ahotel chain is a group of hotels, or any accommodation establishments,
sharing a common brand and similar concept, implementing at least one centralized function, in order to reach a
better market position and improve the performance of all properties. The hotel chains utilize equity and/or non-

equity modes for their growth and operate on local, regional, national and/or international level”
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