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P39 The Road to Prosperity: Tourism Informal Employment of The Tibetan
—Research on the Employment Situation of the Tibetan Surrounding
Qinghai Lake
GUO Wei / HUANG Weidong / KOU Min / LIAO Shufeng
(' School of Tourism & Geography Science, Qindao University, Qingdao 266071, China )

Abstract: The Chinese government pays much more attention all the time to
the development of the province of Tibet and Qinghai, trying to increase the native’s
income. In order to achieve this target, the central government must appropriate
great financial subsidies each year to the local government of Tibet and Qinghai. So
this development way is unsustainable. The suitable way to solve the problem is to
increase the employment of Tibetans. The traditional paid — wage employment is
not fit for Tibetans because of its characteristics of geographical environment and
economical conditions and way of life and educational level. The paper aims to find a
new answer to the present questions. First, the paper uses the official data to estimate
the number of informal employment and tourism informal employment of Tibetans in
Qinghai, pointing out the features of informal employment of tourism. On this basis,
the paper takes advantage of the investigation to the Tibetans around Qinghai Lake,
describing the categories, features and general principle of informal employment of
tourism of Tibetans. The paper puts forward three hypotheses: firstly, tourism informal
employment of Tibetans is fit for the economic conditions, geographical environment
of Qinghai, Tibetan education level, cultural tradition and way of life. Secondly,
tourism informal employment is the effective way to increase Tibetan income.
Thirdly, informal employment can be much more easily developed in tourism industry
in Qinghai at low costs. In the end, the paper gives some policy suggestions in detail
which can do great help to the local government.

Keywords: Tibetans; tourism; informal employment
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