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Fig. 1 The theoretical framework of smart tourism research
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Progress and Review on Smart Tourism Research
ZHANG Jucheng / LI Yiming / CHENG Ruxia

( College of Tourism, Huagiao University, Quanzhou 362021, China )

Abstract: Smart tourism has been not only highly valued by scholars but also
practiced in some areas with impressive results. At the same time, there are many
shortcomings in the practical application of smart tourism. For example, too much
emphasis is placed on high and new technology, while insufficient attention is paid
to sustainable development. This article systematically reviews the relevant articles
on smart tourism. First, it expounds on the origins of smart tourism and the research
trends. Second, in accordance with the content of the research literature, it discusses
the current research progress in terms of conceptual connotation, theoretical basis
and research methods, construction framework, technical support, and application
and evaluation systems. It also identifies the deficiencies in each part of the research.
Finally, the theoretical structure of smart tourism research is summarized, the posi-
tioning of smart tourism is re-examined, and prospects are put forward. Smart tourism
is positioned as “using advanced technology, intensive and efficient management,
which not only helps to realize value creation for various stakeholders, but also pro-
motes the sustainable development of tourism destinations.” Based on this definition,
the author proposes that future smart tourism research should focus on three aspects:
re-examining the relationship between technology and smart tourism, carrying out
empirical research on smart tourism from a macro perspective, and exploring ways for
the sustainable development of smart tourism.

Keywords: smart tourism; technical support; theoretical framework
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